
Paychex: Thought Leadership

Situation: As the leader in providing HR-related services to 

more small businesses than any other company in the U.S., 
long-time Mower client Paychex is committed to serving as a 
source of information, knowledge and expertise about and for 

small and mid-size business markets. At the same time, more 
Paychex competitors have emerged and more companies 

across all markets are focusing on small and mid-size 
businesses. Paychex’s challenge is to continuously solidify 
and strengthen its HR leadership in this growing and 
competitive market.

Insight/Solution: Through Paychex’s continuous 

engagement with its customers, we consistently hear that 
business owners find it difficult to keep up with regulatory, 
legislative, compliance, technology, employee trends and 

related HR issues. To position Paychex as a company 
with distinct expertise across a range of HR topics, we 

implemented amultifaced public relations program driven 
primarily by data, insight and expertise.
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Results: The public relations campaign is an integral component 

of Paychex’s integrated communications program to position the 
company as the leader in its space. 2018 results included 1,591 
total media mentions that reached an audience of 3.1 billion. This 

program was a finalist in the 2018 PR News Platinum PR Media 
Relations Awards, and the program continues to yield strong 

results. In Paychex’s most recent financial year, the campaign 
reached an audience of 4.4 billion.
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