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THE 
JOURNEY

10



INFRASTRUCTURE 
FOR BUSINESSES

CONSUMER EDUCATION 
& AWARENESS

EMPLOYEE ENGAGEMENT 
& INCENTIVES

APPROACH



GOALS

EV INFRASTRUCTURE 
PROGRAM

EV CONSUMER EDUCATION 
& AWARENESS

EV CENTRAL 
EMPLOYEE PROGRAM  

30 SITES  
& 

300 PORTS

EVS IN
OPERATION

160 EVS



STRATEGY

Convert quality leads with 
effective creative and 

incentives that empower 
them to overcome 

perceived hurdles and 
provide them with an 
invaluable investment
now and in the future. 

CONVERSIONAWARENESS
Raise awareness across 

commercial business 
customers, consumers
and employees about

the robust National Grid 
Electric Vehicle programs.  

Inform and viscerally 
educate target audiences 
about the unique benefits

of EV adoption to drive 
engagement and interest. 

EDUCATION



THE 
IMPORTANCE OF 
PARTNERSHIPS



THE 
FIRST 
AND 
VITAL 
PIECE 
OF THE 
PUZZLE



BE A BETTER BUSINESS

3XEXCEEDED
SITE GOAL

EXCEEDED
CHARGING
PORT GOAL2X



TOP CHALLENGES FOR MAINSTREAM 
ADOPTION OF EVs

Source: Accelerating the EVolution: The tipping points to mainstream electric vehicle adoption

% of consumers who cite each challenge as "most important"

of consumers believe 
that EVs are currently 
beyond their budget. 

PRICE CHARGE
TIME

RANGE INFRASTRUCTURE VEHICLE
CHOICE



AFFORDABLE
RELIABLE
AND FUN!



Plug & Play
National Grid helps make owning an electric vehicle a 
cost-effective and reliable choice. There are a variety 

of price points and models that work for every lifestyle. 
With faster charging and longer ranges, today’s EVs are 
giving a whole new meaning to joy riding. Because when 

you recharge one, it energizes you. 





DIGITAL
Email & Banner Ads



SOCIAL
Facebook, Instagram & Twitter



Q4 PROMOTION
Email, Social & Direct Mail



WEBSITE
Drive Green and Marketplace



RESULTS

6,913,165
TOTAL 

CAMPAIGN 
IMPRESSIONS

18,930
LANDING 

PAGE 
SESSIONS

14,575
NEW 

USERS

428 
INCREMENTAL 

VEHICLES
SOLD

16,478
METRIC TONS 

OF CO2
AVOIDED



TALK THE TALK.
DRIVE THE DRIVE.



TALK THE TALK.
DRIVE THE DRIVE.

Improved employee 
perception of company

and satisfaction

National Grid employees 
that have taken advantage 

of program incentives

Charging ports installed at 
27 National Grid 

locations



BRINGING
THE STORIES
TO LIFE



AFFECTION RELEVANCE TRUST



AFFECTION RELEVANCE TRUST

Incentives, 
promos

Putting EV 
enthusiasts 

together

Education resources 
+ support



KEY TAKEAWAYS

FOCUS ON HIGHER-
ORDER MESSAGING.

LET AUDIENCES 
SEE THEMSELVES 

IN THE STORY.

CONNECT PEOPLE 
TO HELP CREATE 
AUTHENTICITY.

WAIT FOR THE
RIGHT TIME TO
PUSH PROMOS.



CONSUMER
STORY

BUSINESS 
OWNER
STORY

NATIONAL GRID
STORY

Consumers 
prefer to support 

responsible 
businesses.

The EV can 
address a range

of consumer 
wants and needs.

EV infrastructure 
can help recruit 

talent and increase 
corporate 

responsibility.

Consumers look 
for products and 
solutions that fit 

their unique 
needs.

Businesses look 
for ways to be 
successful and 

profitable.

A trusted advisor on 
all things energy.

ADOPTION



CARS & COVID

People who would 
take a road trip to

“work” in a 
different location

plan trips that are 
3-5 hours

from home

have changed plans
from flying to driving
since March 2020

People who say they
are comfortable taking

a road trip this fall



GET AWAY FROM 
PEOPLE THEY LIVE WITH

ME TIME
OR FEEL NORMAL

TO GET SOME
TAKE 
A NAP

Zzzzz

MAKE A CALL
PERSONAL OR BUSINESS

CARS & COVID



DIGITAL
Email & Banner Ad Placements



SOCIAL
Facebook, Instagram & Twitter

383K
IMPRESSIONS

11K 
VIDEO VIEWS

3.55% CTR
6X INDUSTRY 

AVERAGE



THE ROAD AHEAD
Recommendations

ü Higher-Order Messaging
ü Intentional Promotional Push
ü One-Stop Shop
ü Plug-In Hybrids
ü Get Ahead of Employee Needs



THANK YOU!
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